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RESEARCH PROFILE 

Profile Link No. of Citations h-index 

Google Scholar https://scholar.google.com/citations?view_op=list_
works&user=yW8iCJgAAAAJ 

            16      2 

Scopus ID https://www.scopus.com/authid/detail.uri?authorId
=55963994300 

             2      1 

    

 

EDUCATION 

Year Degree Major Institution 

2015 PhD Management Studies  Essex Business School / University 

of Essex 
2004 M.Sc. Master of Business Administration 

(MBA), 
Al al-Bayt University 

1991 B. Sc. Bachelor of Economics & 
Administrative Sciences, 

Mu’tah University 

 

ACADEMIC POSITIONS 

Year Academic Title Institution 

2022 – Present  Associate Professor  Princess Sumaya University for 
Technology / King Talal School of 
Business Technology 

2021 - 2022 Associate Professor The Hashemite University / Business 
Department  

2015 – 2021 Assistant Professor  The Hashemite University / Business 
Department 

2011 – 2014 Graduate Teaching Assistant (GTA)  
 

University of Essex – Essex  
Business School 

2007 – 2010 Full time Lecturer The Hashemite University / Business 
Department 

 

ADMINISTRATIVE POSITIONS 

Year Title Institution 

2019 - 2020 Director of the Career Center (HUCC) The Hashemite University 

   

   

   

mailto:a.alshishany@psut.edu.jo


 

 

PROFESSIONAL CERTIFICATIONS & MEMBERSHIPS 

Year Certification Institution 

   

   

   

 

 

 

BOOKS/BOOK CHAPTERS – 5 Years 

Year Book/Chapters Indexing 

   

   

 

JOURNAL PUBLICATIONS – 5 Years 

Year Journal Publications Article Classification 
(Basic, Applied, Teaching)  

Indexing Quartile 

202
0 

Perceptual Exploration of Credit Cards'  

Adoption: Customer Perspective 

Scopus   

202
0 

The Legal Dilemma in Governing the Privacy Right 
of E-commerce Users: Evidence from the USA 
Context, International Journal of Service Science 

Scopus   

202
0 

The Impact of Economic Value Added (EVA) 
Adoption on Stock Performance, Accounting, 

Scopus   

202
0 

The Role of Institutional Mechanisms in Creating 
Online Trust: Cross Cultural Investigation 

Scopus   

202
0 

Enhancing Anonymity in Group Decision 
Supported Systems Meetings: Participants' 
Physical Proximity Challenge, 

Scopus   

202
0 

The Effect of Culture on Accommodation  

Service Quality Perception and Expectations, 

Scopus   

201
9 

The impact of Individualism and Collectivism on 
Communication Apprehension: A study of 

Scopus   



University Academic Staff 

201
7 

The Future of Group Decision Support System 
Supported Meetings: Perceiving the Value and 
the Need for Competitive Strategies 

Scopus   

PROCEEDINGS/PRESENTATIONS – 5 Years 

Year Presentations Article Classification 
(Basic, Applied, Teaching) 

Indexing 

    

    

 

RESEARCH WORK IN PROGRESS  

Year Work in Progress / Title 
Status 
(Submitted, 
Accepted) 

2022 Investigating the Socio-Economic Impacts of COVID-19 Pandemic on Jordanian 
Traditional Handicraft Sector 

Accepted for 
publication 

2022 The impact of Entrepreneurship Education: A study of Entrepreneurial outcomes Accepted for 
publication 

 

RESEARCH FUNDS/PROJECTS 

Year Project Name Duration Sponsor 

    

    

    

 

IMPACT OF SCHOLARSHIP 

Year No. of Reviewed Articles 

  

  

  

  

  

 

RESEARCH/EDITORIAL MEMBERSHIPS 

Year Journal/Conference Role (editor, associate 
editor, editorial advisory 
board member, reviewer) 

   

   

   



 

GRADUATE RESEARCH SUPERVISION 

Year Thesis title 
Role 

(Supervisor / Co-
supervisor/Examiner) 

Degree 
(PhD, MSc) 

 
Institution  

2022 Strategies of Import Cost Reductions in 
Industrial Companies: Product Final-
Price Estimation Techniques 

Supervisor Masters The 
Hashemite 
University 

2022 Understanding the Importance of After 
Sales Service in Enhancing Content 
Management Systems Companies’ 
Competitive Position 

Supervisor Masters The 
Hashemite 
University 

2022 Employee Turnover in International IT 
Companies: Causes and Employee 
Retention Strategies 

Supervisor Masters The 
Hashemite 
University 

2020 Perceptual Exploration of Credit Cards'  
Adoption: Customer Perspective 

Supervisor Masters The 
Hashemite 
University 

 

GOVERNANCE/COMMITTEES 

Year Name of Committee /Institution Role 

   

   

   

   

   

   

   

 

COMMUNITY SSERVICE AND SOCIAL RESPONSIBILITY  

Year Society/Association/ Institution Role 

   

   

   

   

   

   

 


